
FINANCIAL   
WELLBEING



PROMISE: Help Aussies improve their 
Financial Wellbeing. 



PROMISE: Help Aussies improve their 
Financial Wellbeing. 

BENEFITS: Practical support (knowledge, 
advice, tips and tools) 



INSIGHT: Due to the positive and negative impacts 
of COVID-19, Australians have shifted their 
mindset to ‘recovery’. 



INSIGHT: Due to the positive and negative impacts 
of COVID-19, Australians have shifted their 
mindset to ‘recovery’. 

TASK: To get young Aussies to check-in to ANZ 
for support and guidance to improve their 
financial well-being. 



TARGET  
AUDIENCE:

Young Australians 

18-34 years old 

An already established ‘saver’ mindset. 



PERSONA:

Josh 
19 
Starting his saving journey. 
Has received all the JobKeeper 
benefits as a result of COVID. 

Abby  
28 
Is a keen saver with a considerable 
amount of savings in her account. 
  
Her permanent position was 
removed during COVID.  



BEHAVIOUR  
CHANGE:

Uncertain
Overwhelmed

Insecure

Lost

Certain
Secure

Confident

No control

In control Have direction

Looking for 
guidance

Vulnerable

Safe Nurtured



THE BIG 
IDEA:

People want to feel 
nurtured. 



FINANCIAL WELLBEING ‘CHECK-IN’ 

Benefits

Insight

Task

Target Audience
Current Behaviours

Requirements

Headings

Promise

The Big Idea New Behaviours

Insight

18-34 yrs

ANZ’s CVP is to “help 
Aussies improve their 
Financial Wellbeing.”


Practical support 
(knowledge, advice, tips 

and tools)

Due to the positive and negative 
impacts of COVID-19, Australians 

have shifted their mindset to 
‘recovery’. 

“Make your next move with 
practical support from ANZ.”


Feelings of 
uncertainty

Insecurity in 
decisions.

What is financial 
wellbeing?

Psychographics:

Cautious Accumulators &


Independent Investors

Comparison

Feeling financially 
secure

Being in control

Meeting expenses 
with some leftover 

What do we want 
them to do as a 

result of the 
communication?

‘Saver’ - mindset

THINK: 

ANZ can help me 
understand my 
current situation and 
take action

FEEL: 

more in control of my 
situation and 
confident I’m making 
the right choices

DO: 

‘Check-in’

with 4 simple 
tips from ANZ

Nurture, nurturing

Authentic, playfully 
clever, relatable, 

empathetic 

Brand Character


Ensure strength in 
visual identity and tone  

Ensure our brand tone 
remains distinctive, 

whilst demonstrating 
empathy and not  

appearing tone deaf to 
impact of COVID-19.  

  

Guidance Weekly 
motivational video 

messages

Downloadable tools

“Like your mum—but with a 
finance degree.”


“Make your move”


“The only thing 
your morning 

routine is missing.”
 “You’re financial 
friend.”


“Turning your one 
day into day one.”


“Swipe up to kickstart your 
financial wellbeing journey”


Looking for 
guidance and 

support as they 
take their next 

step. 
Greater 
vulnerability to 
job insecurity

Caring

Guidance

Support

Strong desire emerging 
in society to look to the 

future and move 
forward with our lives. 


Young adults are 53% doing ok, 
21.8% getting by, and 13% 
struggling as a result from 

covid.

‘Saver’ - mindset



Promise Benefits Be Visible Be Relevant

FACTUAL BENEFITS BRAND PROMISES CUSTOMER DEMOGRAPHICS

EMOTIONAL BENEFITS EXPRESSIVE CUSTOMER PSYCHOGRAPHICS

- Guidance and prac-cal support 
- Weekly mo-va-onal video messages 
- Smart strategies 
- Financial tools, -ps and ar-cles 
- Downloadable tools 
- Move towards financial goals 
-

- “To help Aussies improve their Financial 
Wellbeing.” 

- “Give Aussie’s the prac-cal support 
(knowledge, advice, -ps and tools) so they 
can start improving their financial wellbeing.”  

- “Your first step for whatever’s next.” 
- Recovery 
-

- Young Australians 
- 18-34 years. 
- 53% are ‘Doing OK’ 
- 21.8% are ‘GeWng By’ 
- 13% are ‘Struggling’  
- Youth unemployment was 16.4% in June 2020, a 23 

year high (ABC, 2020)  
- The number of young people with full--me jobs 

decreased by 10.1% a^er the start of Corona virus  
- More than 18% of young people are underemployed 

- Recovery from financial loss 
- Control of financial wellbeing 
- Security 
- Feeling in control of money 
- Confidence in financial choices 
- Higher life sa-sfac-on  
- Feelings of freedom 
- Being able to splash out of non-essen-al items 

or experiences 
- Reaching long-term goals = joy

Whats in it for me? 

- A secure financial future 
- Tangible savings  
- Feelings of accomplishment 
- Feelings of status 
- Feel taken care of  
- Personable service 
- Physical branch to visit  
- ANZ provides support in layman’s terms 

- Including needs, wants, desires, fears 
- Saver mindset. 
- Cau-ous Accumulators and Independent 

Investors  
- Accountable for their spending  
- Have goals and systems in place to keep a 

budget 
- Varied lifestyles including young professionals, 

casual jobs 
- Could have a young family, be single, living in 

share house

Creative Worksheet 



HEADINGS:

1. “Turn your ONE DAY into DAY ONE.”  

2. “Your financial friend.” 

3. “We’re here for you.” 

4. “Always by your side.” 

5. “Kickstart your financial journey.” 

6. “Kickstart your recovery.” 

7. “Trust the process.” 

8. “Recovery looks like ____.” 

9. “You’ve got a friend in me.” 

10. “The only thing missing in your morning 
routine.” 




