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How Twitter Has Produced an Impact Upon Society 

 

The social media platform Twitter has produced a significant impact on society since its introduction 

as part of new age media. The medium allowed for any individual from any geographic location within 

a society to engage in all kinds of conversations. Most significantly it allowed for mass communication 

and consumption of news, current events, and politics. This discourse caused for society to be more 

involved and with world events, form stronger understandings of the world, and have influence in 

political matters, bringing society closer together. Some potentially negative impacts Twitter has had is 

that the immediacy and prominence of amateur citizen journalism has become a loud voice in the field 

of news and politics. Moving away from traditional forms of media is potentially regressive as the 

accuracy and professionalism of media evidently declines. Economically, Twitter approached the 

advertising market in a very different way. This was significant in the way that it changed modern 

economics as well as challenged methods used by traditional media. Negative impacts are few and the 

significance of them is debatable. Ample evidence points to Twitter being a tool that greatly enhanced 

communication amongst society and brought many educational benefits. An issue with this is that there 

is a division of class between those in the society who have access to the platform and those who do 

not. Multiple academic texts and theories go in to further analysis on the issue and provide explanations 

as to this significance. The most significance of these will be explored further. These main concepts 

demonstrate the high level of impact that Twitter has had on society.  

 

The introduction of Twitter brought to the world a platform of which any person could communicate 

their views and engage in a community no matter where they were in the world. Conversations of all 

kinds take place on twitter – humorous dialogues and statements, diaries of individuals who are a special 

interest to the public, discussion around entertainment, and much more. However it is evident that one 

of the most significant impacts that Twitter has had since its introduction is that is a specialised tool in 

communicating news, current events, and politics. People are able to communicate ideas and opinions 

that are able to reach a large audience almost instantly. Foucault’s theory of discourse would suggest 

that this is significant as it is a powerful and prominent tool that societies can use to bring together ideas 

and beliefs to create a stronger understanding of the world and all the important functions within it 

(O’Shaughnessy and Stadler 2008). As this communication can take place with other societies all over 

the world almost instantly, the significance and the overall impact of the discourse taking place 

increases tenfold. 

 



Often the discourse taking place on twitter is highly engaged political discussions or discussions around 

significant worldly events.  Further analysis of the significance of the discourse would suggest that the 

ideologies communicated by the medium are an important factor in the way that twitter impacts society. 

Ideologies, in terms of media studies, are defined as a set of social values, ideas and beliefs used to 

form a world view (O’Shaughnessy and Stadler 2008). Because this platform reaches such a large 

amount of people the ideologies that help societies understand the world and form a world view is made 

much more effective. Similarly, it assists in communicating dominant ideologies which further unifies 

a society. Philosopher Louis Althusser describes dominant ideologies as set of values and beliefs shared 

by the majority of a society and supports the interests of particular groups (O’Shaughnessy and Stadler 

2008). While discussions are, at times, heated and divisive, the medium assists in enforcing the 

dominant ideologies of society as it encourages widespread engagement in all things key to a 

functioning society – political discussion, world events, responses to tragedy, and so on. 

 

As mentioned previously, Twitter is a platform with high engagement in political discourse. The 

platform allows for the public to put forward their ideas about politicians and political movements and 

also allows politicians a platform to reach a large audience and communicate their campaigns and their 

ideas almost instantaneously. In terms of political organisations using media to reach citizens, McNair 

(2011) states that the political organisations use media in forms of appeals, programmes, advertising, 

and public relations. Traditionally these would require a number of media platforms and would 

generally need a significant amount of laborious work from a large team. However, the introduction of 

Twitter blended these all in to one and allowed politicians the ability to communicate these issues to a 

large audience independently. Similarly, the significance twitter had on citizen involvement in political 

matters was very important. It allowed for citizens to have their voice heard by many. “…individuals 

who aspire, through organisational and institutional means, to influence the decision-making process” 

(Brian McNair An Introduction to Political Communication, 2011). By taking to Twitter with their 

political ideologies they can reach an audience, engage and perhaps even influence the political process, 

and convince others. 

 

One of the most significant ways in which Twitter impacted society is implications that it had on the 

entire field of media upon its introduction. Most significant is the immediacy that it provided as a news 

and current events source. With traditional media, such as newspapers and television news bulletins, 

consumers had to wait go through a number of hassles to receive the media and even then could only 

be informed about particular things at a particular time of day. With Twitter news and events could be 

reported to them without hassle and much more quickly related to the event. The market favoured this 

form of media (Moon and Hadley, 2013). While convenient, it is difficult to say whether this is a 

positive or negative impact on society. An interesting point raised by Tapscott (2010) is that twitter 

taking over traditional forms of media such as newspapers is problematic as the immediacy and citizen 



reporting that comes with Twitter will lead to a decline in accuracy, balance, and professional 

journalistic standards in general. This fear is potentially well founded as one study found, after 

analysing seven major media entities, found that twitter was used as a primary source for gathering 

information (Moon and Hadley, 2013. Due to inarguable decline of professional journalism due to 

amateur citizen reporting, this could have some future implications on the quality of news. Some studies 

suggest that the rise of this form of journalism could cause for a massive loss of employment for 

professional journalists with industry experience in media communication (Cunningham and Turner, 

2014). This idea is also stressed by “the million follower fallacy” (Cha, Haddadi, Benevenuto, 

Gummadi, 2010). This was an experiment done to analyse the influence that different twitter users had 

on the audience to which they were speaking. The conclusions found that the twitter users who were 

more publicly known did not necessarily have the most influence on an audience and that ordinary 

citizen users actually had a significant influence on the audience and on the topic of conversation.  

 

Although there is the fear of the implications on other fields of media, Twitter has done remarkably 

well as a business. This is because the consumers are concerned with other aspects. In terms of the 

economic concepts of wants, needs, utility and value, twitter satisfies the want that much of society has 

about easily accessing information that they seek, the benefits that the media offers as a utility, and the 

inarguable good value of cost and access (Albarran, 2010). 

 

Twitter, and other media of similar nature, had an economic impact on society as it challenged the 

economic approaches of traditional media (Napoli, 2009). Different to traditional media which was 

primarily ad-based, twitter uses the new economic approach that advertises two different products to 

two different sets of consumers – that is they use their advertising methods to sell content to audiences 

and sell audiences to advertisers (Napoli, 2009). This different approach introduces a significant new 

economic concept to society and challenges the approaches that were used in traditional media.  

 

Looking more widely on the impact that Twitter has had on society, attention focuses on a broad social 

and cultural context. Numerous sources conclude that twitter has a positive impact on society because 

of its use a great communication tool and the many educational benefits that come with it (Broadbent, 

2011). The issue is then brought up of the differences in culture across a society – a poorer and/or more 

rural area will not have as great access to the benefits that twitter has to offer. This is problem as it 

creates a divide between citizens in terms of education and access to information and other important 

tools (Broadbent, 2011). This research suggests that bridging this divide is important as engagement in 

this medium is now essential in order to be connected to the society that you are a part of. 

 

As these concepts and academic texts have demonstrated, Twitter has a very evident and powerful 

impact on society. The introduction of this medium saw any citizen from any geographical location of 



a society to be able to engage in all kinds of conversation with other members of a community no matter 

their location. Most significant of these conversations is the discourse that took place surrounding news, 

current events, and political discussion and involvement. Because of this, the world views of a society 

were able to discussed amongst a large amount of people therefore the ideologies of a society were able 

to grow stronger and be communicated across a large amount of people. The impact, however, has not 

been all positive. The potential negative effects of the immediacy and prominence of amateur citizen 

journalism is a cause for concern  as these news sources that are declining in accuracy and 

professionalism are becoming very loud voices in the fields of news and politics. Twitter adopted the 

economic techniques that many similar media platforms were using at the time. This was significant as 

it was part of an economic construct that changed the ways of modern economics as well as challenged 

the methods used by traditional media. Looking broadly at the social and cultural context of Twitter’s 

impact, numerous research indicates that overall Twitter is a positive medium in society as it is a great 

tool in the field of communication, has a number of educational benefits, and assists in the overall 

development of a society. The issue brought up with this is that poorer people in society do not have 

access to the medium and therefore are disconnected from the rest of their community and are falling 

behind educational and developmental aspects. These key concepts and the further analysis from 

credible academic sources effectively prove the high level of impact, and the details of the impact, that 

Twitter has had on society. 
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